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Abstrak 
Facebook merupakan medium komunikasi yang digunakan secara meluas dalam 
perkhidmatan awam. Namun, banyak isu berkaitan pengurusan privasi maklumat 
yang boleh menyumbang kepada persepsi masyarakat terhadap integriti dalam 
kalangan penjawat awam. Kajian ini bertujuan untuk mengenalpasti pengaruh 
keamatan penggunaan Facebook, kemahiran swaawas, dan pengurusan privasi 
organisasi terhadap pengurusan privasi Facebook. Kerangka teoritikal kajian ini 
dibina berdasarkan Teori Pengurusan Komunikasi. Kajian tinjauan keratan rentas 
telah dijalankan terhadap penjawat awam yang berkhidmat di agensi kerajaan negeri, 
persekutuan dan badan berkanun di negeri Kedah. Seramai 183 responden yang 
ditentukan melalui kaedah persampelan rawak telah terlibat dalam kajian ini. Borang 
soal selidik kajian mengandungi empat instrumen bagi mengukur pemboleh kajian 
iaitu Facebook Intensity Scale, Self Monitoring Scale, Organizational Privacy 
Orientation, dan Facebook Privacy Management Scale. Data yang diperolehi telah  
dianalisis secara deskriptif dalam bentuk min dan sisihan paiwai berbantukan SPSS. 
Manakala analisis inferensi dilaksanakan menggunakan Partial Least Square- 
Structural Equation Modelling (PLS-SEM) berbantukan SMARTPLS 3.0. Hasil 
kajian menunjukkan pengurusan privasi organisasi dan kemahiran swaawas memberi 
pengaruh yang signifikan pada aras keyakinan 5% terhadap keamatan penggunaan 
Facebook. Selain itu, keamatan penggunaan Facebook, pengurusan privasi organisasi 
dan kemahiran swaawas turut memberi pengaruh yang siginifikan terhadap 
pengurusan privasi Facebook. Kajian ini menjelaskan peranan faktor penilaian 
individu dan persekitaran sosial organisasi dalam menentukan pengurusan privasi 
Facebook. Dapatan kajian ini boleh digunakan bagi merangka program kesedaran 
berkaitan pengurusan privasi maklumat dalam talian bagi memastikan kredibiliti 
setiap penjawat awam. 
 
Katakunci: Keamatan penggunaan Facebook, Kemahiran swaawas, Pengurusan 
privasi organisasi, Pengurusan privasi Facebook  
	
 
iv	
Abstract 
Facebook is a communication medium that is widely used in the public service. 
However, there have been many issues related to information privacy management 
which can contribute towards society perception on integrity among public servants. 
This study aimed to identify the effect of the intensity of the use of Facebook, self-
monitoring skills, and organization privacy orientation towards managing the 
Facebook privacy. The theoretical framework of this study is built upon the Theory of 
Communication Management. A cross-sectional survey was conducted among the 
civil servants from the state agencies, federal and statutory bodies of Kedah state.  A 
total of 183 respondents, which were identified through a random sampling method, 
were involved for this study.  The questionnaire survey consists of four instruments to 
measure variables, namely Facebook Intensity Scale, Scale Self-Monitoring, 
Organizational Privacy Orientation, and Facebook Privacy Management Scale.  Data 
obtained, were analyzed descriptively in mean and standard deviation using SPSS.  
Inferential analysis was conducted using the Partial Least Square - Structural 
Equation Modeling (PLS- SEM) with the aid of SmartPLS 3.0. The results showed 
that organization privacy management and self-monitoring skills have a significant 
influence on the confidence level of 5% towards the intensity Facebook usage. In 
addition, the intensity of Facebook usage, organization privacy orientation and self-
monitoring skills also have significant influence on the management of Facebook 
privacy. This study describes the role of the individual evaluation factors and social 
environment of the organization in determining the Facebook privacy management. 
The findings of this study can be utilized to develop an awareness program which is 
related to the management of online information privacy to ensure the credibility of 
each public servant. 
 
Keywords: Facebook intensity, Self- monitoring skills, Organizational privacy 
orientation, Facebook privacy management.  
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BAB SATU   
PENDAHULUAN 
1.1 Pengenalan 
Peranan media sosial pada hari ini telah menyumbang kepada pengaruh yang besar ke 
atas integriti penjawat awam. Penggunaan media sosial boleh mempengaruhi 
seseorang penjawat awam untuk bertindak di luar jangkaan yang akhirnya boleh 
memudaratkan integritinya. Kerajaan kini menggalakkan penjawat awam 
menggunakan media sosial seperti Facebook dan Twitter. Ia bertujuan untuk 
berkomunikasi dan berhubung dengan lebih efektif dan efisien di samping 
menyampaikan maklumat yang tepat kepada rakyat. Selain itu ia dapat meningkatkan 
produktiviti penjawat awam (Ketua Setiausaha Negara, Persidangan Digital 
Kebangsaan 2012, 3 Julai 2012). Namun begitu, sekiranya penggunaan media sosial 
adalah lebih bertujuan peribadi dan bukannya untuk urusan rasmi maka hasrat 
kerajaan untuk menyampaikan maklumat yang tepat dan betul tidak akan kesampaian. 
Natijahnya, ia akan memberi impak yang besar ke atas kredibiliti personal penjawat 
awam itu. 
Rakyat pada hari ini begitu bergantung kepada media sosial untuk berkomunikasi 
dengan rakan-rakan, rakan kerja sepasukan, organisasi sosial dan pihak kerajaan 
(Kavanaugh, Yang, Sheetz, Tzy & Fox, 2011). Penjawat awam juga disarankan agar 
menggunakan sepenuhnya sumber media sosial ini bagi tujuan mempertingkatkan lagi 
penyampaian perkhidmatan dan komunikasi kepada rakyat terutamanya golongan 
yang tidak diberikan penumpuan sebelum ini (Kavanaugh et al, 2011). 
 
The contents of 
the thesis is for 
internal user 
only 
	
 
77	
  RUJUKAN 
Abdullah, M. C., Ling, L. M., & Roslan, S. (2014, January). Narcissism as Predictor 
of Facebook Usage Among Students in a Malaysian Public University. In 
Proceedings of the International Conference on Science, Technology and 
Social Sciences (ICSTSS) 2012 (pp. 51-61). Springer Singapore.  
Acquisti, A., & Gross, R. (2006, January). Imagined communities: Awareness, 
information sharing, and privacy on the Facebook. InPrivacy enhancing 
technologies (pp. 36-58). Springer Berlin Heidelberg. 
Allen, M. W., Walker, K. L., Coopman, S. J., & Hart, J. L. (2007). Workplace 
surveillance and managing privacy boundaries. Management Communication 
Quarterly, 21,172-200.  Altman,	 I.,	 &	 Taylor,	 D.	 (1973).	 Social	 penetration:	 The	 development	 of	interpersonal	relationships.	New	York:	Holt,	Rinehart,	and	Winston. 
Bello, R. (2005). Situational formality, personality, and avoidance–avoidance conflict 
as causes of interpersonal equivocation. Southern Communication Journal, 70, 
285–300. 
Bello, R. (2005). Situational formality, personality, and avoidance–avoidance conflict 
as causes of interpersonal equivocation. Southern Communication Journal, 70, 
285–300. 
Berita Harian. (18 November 2013). 2013).Tak wajar bocor maklumat dokumen 
rasmi. Dicapai daripada http://www2.bharian.com.my/articles/ 
Takwajarbocormaklumatdokumenrasmi/Article/ 
BERNAMA. (11 September 2014). Kertas bahasa Inggeris 1 dan 2 UPSR turut bocor 
- Idris Jusoh. Dicapai daripada http://www.astroawani.com/news/show/kertas-
bahasa-inggeris-1-dan-2-upsr-turut-bocor-idris-jusoh-43720 
BERNAMA. (7 April 2014). Tiada Kompromi Bocor Rahsia Kerajaan - Timbalan 
Menteri Pertahanan. Dicapai daripada http://web6.bernama.com/bernama/ 
v3/bm/news_lite.php?id=1028505 
BERNAMA. (7 Oktober 2014). Kakitangan bertanggungjawab 71% kebocoran 
maklumat. Dicapai 
daripada http://polopoly.karangkraf.com:8080/preview/www/2.657/1.322995 
Boon, S., & Sinclair, C. (2009). A world I don’t inhabit: disquiet and identity in 
Second Life and Facebook. Educational Media International, 46(2), 99-110. 
Brzozowski, M. J., Sandholm, T., & Hogg, T. (2009, May). Effects of feedback and 
peer pressure on contributions to enterprise social media. In Proceedings of 
the ACM 2009 international conference on Supporting group work (pp. 61-
70). ACM. 
	
 
78	
Buffardi, L. E., & Campbell, W. K. (2008). Narcissism and social networking sites. 
Personality and Social Psychology Bulletin, 34, 1303–1314. 
http://dx.doi.org/10.1177/0146167208320061. 
Campbell, D. A., Lambright, K. T., & Wells, C. J. (2014). Looking for friends, fans, 
and followers? Social media use in public and nonprofit human services. 
Public administration review, 74(5), 655-663. 
Caughlin, J. P., & Afifi, T. D. (2004). When is topic avoidance unsatisfying? 
Examining moderators of the association between avoidance and 
dissatisfaction. Human Communication Research, 30, 479–513. 
Chang, C. W., & Heo, J. (2014). Visiting theories that predict college students’ self-
disclosure on Facebook. Computers in Human Behavior, 30, 79-86. 
Chang, C., Hung, S., Cheng, M. & Wu, C. (2015). Exploring the intention to continue 
using social networking sites: The case of Facebook. Technological 
Forecasting and Social Change, 95, 48–56. 
Chen, B., & Marcus, J. (2012). Students’ self-presentation on Facebook: An 
examination of personality and self-construal factors. Computers in Human 
Behavior, 28, 2091–2099. http://dx.doi.org/10.1016/j.chb.2012.06.013. 
Child, J. T., and Agyeman-Bidu, E. A. (2010). Blogging privacy management rule 
development: The impact of self-monitoring skills, concern for 
appropriateness, and blogging frequency. Computers in Human Behavior, 26, 
957-963. 
Child, J. T., Pearson, J. C., & Petronio, S. (2009). Blogging, communication, and 
privacymanagement: Development of the blogging privacy management 
measure. Journal of the American Society for Information Science and 
Technology, 60, 2079–2094. 
Chow, W. S., & Chan, L. S. (2008). Social network, social trust and shared goals in 
organizational knowledge sharing. Information & Management, 45(7), 458-
465. 
Christofides, E., Muise, A., & Desmarais, S. (2009). Information disclosure and 
control on Facebook: are they two sides of the same coin or two different 
processes?. CyberPsychology & Behavior, 12(3), 341-345. 
Clayton, R. B., Osborne, R. E., Miller, B. K., & Oberle, C. D. (2013). Loneliness, 
anxiousness, and substance use as predictors of Facebook use. Computers in 
Human Behavior, 29(3), 687-693. 
DiMicco, J. M., & Millen, D. R. (2007, November). Identity management: multiple 
presentations of self in Facebook. In Proceedings of the 2007 international 
ACM conference on Supporting group work (pp. 383-386). ACM. 
DiMicco, J., Millen, D. R., Geyer, W., Dugan, C., Brownholtz, B., & Muller, M. 
(2008, November). Motivations for social networking at work. In Proceedings 
	
 
79	
of the 2008 ACM conference on Computer supported cooperative work (pp. 
711-720). ACM. 
Dyer, J., & Nobeoka, K. (2002). Creating and managing a high performance 
knowledge-sharing network: the Toyota case. 
Eisenberg, E. and Witten, M. (1987). Reconsidering openness in organizational 
communication. Academy of Management Review, 12(3), 418–426. 
Ellison, N. B., Steinfield, C., &  Lampe, C. (2007).The Benefits of Facebook 
“Friends:” Social Capital and College Students’ Use of Online Social Network 
Sites. Journal of Computer-Mediated Communication, 12 (4), 1143–1168. 
Ellison, N., Heino, R., & Gibbs, J. (2006). Managing Impressions Online: Self-
Presentation Processes in the Online Dating Environment. Journal Of 
Computer-Mediated Communication, 11(2), 415-441. 
Fayard, A. L., & Weeks, J. (2007). Photocopiers and water-coolers: The affordances 
of informal interaction. Organization studies, 28(5), 605-634. 
Flynn, F. J., Reagans, R. E., Amanatullah, E. T., & Ames, D. R. (2006). Helping 
one’s way to the top: Self-monitors achieve status by helping others and 
knowing who helps whom. Journal of Personality and Social Psychology, 91, 
1123–1137. 
Fogel, J., & Nehmad, E. (2009). Internet social network communities: Risk taking, 
trust, and privacy concerns. Computers in human behavior, 25(1), 153-160. 
Frampton, B. R. D. (2010). Managing Facebook Friend Requests in Workplace 
Relationships: An Application of Communication Privacy Management Theory 
(Doctoral dissertation, Kent State University). 
Gangestad, S. W., & Snyder, M. (2000). Self-monitoring: appraisal and reappraisal. 
Psychological bulletin, 126(4), 530. 
Garrett, R. K., & Danziger, J. N. (2008). Disaffection or expected outcomes: 
Understanding  personal Internet use during work. Journal of Computer-
Mediated Communication, 13, 937-958. doi:10.1111/j.1083-
6101.2008.00425.x  
Golish, T. D., & Caughlin, J. P. (2002). ‘‘I’d rather not talk about it”: Adolescents’ 
and young adults’ use of topic avoidance in stepfamilies. Journal of Applied 
Communication Research, 30, 78–106. 
Haase, A. Q., Wellman, B., Witte, J., & Hampton, K. (2002). Capitalizing on 
theInternet: Social contact, civic engagement, and sense of community. In B. 
Wellman & C. Haythronthwaite (Eds.), The Internet and Everyday Life (pp. 
291-394). Oxford, UK: Blackwell. 
Hair, J. F., Ringle, C. M., & Sarstedt, M. (2011). PLS-SEM: Indeed a silver bullet. 
The Journal of Marketing Theory and Practice, 19(2), 139-152. 
	
 
80	
Hall, J. A. & Pennington, N. (2013). Self-monitoring, honesty, and cue use on 
Facebook: The relationship with user extraversion and conscientiousness. 
Computers in Human Behavior,29, 1556-1564. 
Hall, J.A., Park, N., Song, H., & Cody, M.J. (2010). Strategic misrepresentation in 
online dating: The effects of gender, self-monitoring, and personality traits. 
Journal of Social and Personal Relationships 27 (1), 117-135 
Hamid, N. A., Ishak, M. S., Ismail, S. A., & Yazam, S. S. N. M. (2013). Social media 
usage among university students in Malaysia. Social Media and the New 
Academic Environment: Pedagogical Challenges, 244-255. 
 Hartijasti , Y. & Fathonah, N.  (2015). Motivation of cyberloafers in the workplace 
across generations in indonesia. International Journal of Cyber Society and 
Education, 8(1), doi: 10.7903/ijcse.1360 
Herbsleb, J. D., Atkins, D. L., Boyer, D. G., Handel, M., & Finholt, T. A. (2002, 
April). Introducing instant messaging and chat in the workplace. In 
Proceedings of the SIGCHI conference on Human factors in computing 
systems (pp. 171-178). ACM. 
Jackson, A., Yates, J., & Orlikowski, W. (2007, January). Corporate Blogging: 
Building community through persistent digital talk. In System Sciences, 2007. 
HICSS 2007. 40th Annual Hawaii International Conference on (pp. 80-80). 
IEEE. 
Jia, H., Jia, R., & Karau, S. (2013). Cyberloafing and personality: The impact of the 
Big Five  traits and workplace situational factors. Journal of Leadership & 
Organizational Studies, 20, 358-365. doi:10.1177/1548051813488208  
Jiang, Y., Jennifer L. H., & Lexi, P.(2014). Coworkers and Supervisors on Facebook?   
Effect of Workplace Friendship, Trust, and Sex. Psi Chi Journal of 
Psychological Research, 19 (3), 144-153 
Joinson, A. N. (2008). Looking at, looking up or keeping up with people?: Motives 
and use of Facebook. In: Proceedings of the SIGCHI Conference on Human 
Factors in Computing Systems. New York: ACM, 1027–1036. 
Joinson, A. N. (2008, April). Looking at, looking up or keeping up with people?: 
motives and use of Facebook. In Proceedings of the SIGCHI conference on 
Human Factors in Computing Systems (pp. 1027-1036). ACM. 
Jones, H., & Soltren, J. H. (2005). Facebook: Threats to privacy. Project MAC: MIT 
Project on Mathematics and Computing, 1. 
Kalpidou,  M. Costin, D., & Morris, J. (2011). The relationship between Facebook 
and the well-being of undergraduate college students. Cyberpsychology, 
Behavior, And Social Networking, 14(4). Doi: 10.1089/cyber.2010.0061 
Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges and 
opportunities of Social Media. Business horizons, 53(1), 59-68. 
	
 
81	
Kavanaugh, A., Yang, S., Sheetz, S., Tzy, L., & Fox, E. (2011). Between a Rock and 
a Cell Phone: Social Media Use duringMassProtests in Iran, Tunisia and 
Egypt. ACM Trans. Of CHI. 1(1), 1-10. 
Kenski, K. &  Stroud, N. J. (2006).  Connections Between Internet Use and Political 
Efficacy, Knowledge, and Participation. Journal of Broadcasting & Electronic 
Media, 50(2), 173-192. 
Kevin, P., Lori, B. & Bethany, V. ( 2010) The Use of Alternative Social Networking 
Sites in Higher Educational Settings: A Case Study of the E-Learning Benefits 
of Ning in Education. Journal of Interactive Online Learning, 9(2), summer 
2010. 
Kim, J., & Lee, J. E. R. (2011). The Facebook paths to happiness: Effects of the 
number of Facebook friends and self-presentation on subjective well-being. 
Cyberpsychology, Behavior and Social Networking, 14, 359–364. 
Kramer, N. C., & Winter, S. (2008). Impression management 2.0: The relationship of 
self-esteem, extraversion, self-efficacy, and self-presentation within social 
networking sites. Journal of Media Psychology: Theories, Methods and 
Applications, 20, 106–116. 
Kramer, N.C. & Winter, S. (2008). Impression Management 2.0 The Relationship of 
Self-Esteem, Extraversion, Self-Efficacy, and Self-Presentation Within Social 
Networking Sites.  Journal of Media Psychology, 20(3), 106-116. 
Krasnova, H., Spiekermann, S., Koroleva, K., & Hildebrand, T. (2010). Online social 
networks: why we disclose. Journal of Information Technology, 25(2), 109-
125. 
Kraut, R. E., Fish, R. S., Root, R. W., & Chalfonte, B. L. (1990). Informal 
communication in organizations: Form, function, and technology. In Human 
reactions to technology: Claremont symposium on applied social psychology 
(pp. 145-199). 
Lampe, C., Ellison, N., & Steinfield, C. (2006) A Face(book) in the crowd: Social 
searching vs. social browsing. In: Proceedings of the 2006 20th Anniversary 
Conference on Computer Supported Cooperative Work. New York: ACM, 
167–170. 
Lee, S.M., Lee, S.G., & Yoo, S. (2004). An integrative model of computer abuse 
based on social control and general deterrence theories. Information and 
Management, 41(6), 707-718. http://dx.doi.org/10.1016/j.im.2003.08.008. 
Liu, D., & Brown, B. B. (2014). Self-disclosure on social networking sites, positive 
feedback, and social capital among Chinese college students. Computers in 
Human Behavior, 38, 213-219. 
Madden, M. & Smith, A. (2010). Reputation Management and Social Media. Pew 
Internet & American Life Project. 
 
	
 
82	
Malaysia. (2009). Perintah-perintah Am Bab 'A' - Bab 'G', Peraturan-peraturan 
Lembaga Tatatertib Perkhidmatan Awam..: Semua pindaan hingga Mei, 2009 
(Edisi 2009.). Kuala Lumpur: MDC Publishers Sdn.Bhd. 
Meshi, D.  Morawetz, C. & Heekeren, H. R.  (2013). Nucleus accumbens response to 
gains in reputation for the self relative to gains for others predicts social media 
use. Frontiers in. Human. Neuroscience,  
http://dx.doi.org/10.3389/fnhum.2013.00439.  
Mohammad Aziz Shah, M. A., Irna, A. L., Wan Rosni, W.M., Siti Noratikah, A. R., 
& Juwita Sayang, A. R. (2013). Strategi menangani ketagihan penggunaan 
Facebook dalam kalangan pelajar sekolah menengah: Satu kajian kes. Jurnal 
Personalia Pelajar, 16, 93-103.  
Mohd Zaidi, M. & Bahiyah, O. (2013).   Motif dan kekerapan penggunaan Facebook 
dalam kalangan pelajar universiti. Jurnal Komunikasi, 29(1), 35-54. Mohd	Effendi	Mohd	Matore	(2010).	Facebook	:	Fenomena	yang	membawa	ketagihan.	Proceedings	of	Regional	Conference	on	Knowledge	Integration	in	ICT	2010.	Diakses	dari	http://www.kuis.edu.my/ictconf/proceedings/606_integration2010	 
Morr Serewicz, M. C., Dickson, F. C., Huynh Thi Anh Morrison, J., & Poole, L. L. 
(2007). Family privacy orientation, relational maintenance, and family 
satisfaction in young adults' family relationships. Journal of Family 
Communication, 7(2), 123-142. 
Morr, M. C. (2002). Private disclosure in family membership transition: In-laws’ 
disclosures to newlyweds (Doctoral dissertation). Retrieved from 
http://search.proquest.com.proxy.library.ndsu.edu/ 
docview/250854617/fulltextPDF/134E36645BB6B227605/1?accountid=6766 
Morrison, R. L., & Nolan, T. (2007). Too much of a good thing? Difficulties with 
workplace friendships. Business Review, 9, 33-41. 
Nadkarni, A., & Hofmann, S. G. (2012). Why do people use Facebook?. Personality 
and Individual Differences, 52, 243–249.  
Neely, L. S. P. (2011). An Analysis of Facebook Intensity and Privacy Management 
Practices of Public School Educators in the United States. ProQuest LLC. 789 
East Eisenhower Parkway, PO Box 1346, Ann Arbor, MI 48106. 
Pacanowsky, M. E., & O'Donnell-Trujillo, N. (1983). Organizational communication 
as cultural performance. Communications Monographs, 50(2), 126-147. 
Park, N., Kee, K. F., & Valenzuela, S. (2009). Being immersed in social networking 
environment: Facebook groups, uses and gratifications, and social outcomes. 
CyberPsychology & Behavior, 12(6), 729-733. 
Pempek, T. A., Yermolayeva, Y. A., & Calvert, S. L. (2009). College students’ social 
networking experiences on Facebook. Journal of Applied Developmental 
Psychology, 30, 227–238. http://dx.doi.org/10.1016/j.appdev.2008.12.010. 
	
 
83	
Perlman, B. J. (2012). Social Media Sites at the State and Local Levels Operational 
Success and Governance Failure. State and Local Government Review, 44(1), 
67-75. 
Petronio, S. (2002). Boundaries of Privacy: Dialectics of Disclosure. Albany, NY: 
State University of New York Press. 
Pettijohn, T. F. II, LaPiene, K. E., Pettijohn, T. F., & Horting, A. L. (2012). 
Relationships between Facebook Intensity, Friendship Contingent Self-
Esteem, and Personality in U.S. College Students . Cyberpsychology: Journal 
of Psychosocial Research on Cyberspace, 6(1), article 1. doi: 
10.5817/CP2012-1-2 
Pilch, C. (February 16, 2009). Social media marketing and web 2.0: What are they, 
and how can they help you bring in more business. Business West. Retrieved 
September 8, 2009, fromhttp://businesswest.com/details.asp?id=1916 
Rom, E., & Alfasi, Y. (2014). The Role of Adult Attachment Style in Online Social 
Network Affect, Cognition, and Behavior. Journal of Psychology, 1(1), 25. 
Rosenberg, J. & Egbert, N. (2011). Online Impression Management: Personality 
Traits and Concerns for Secondary Goals as Predictors of Self-Presentation 
Tactics on Facebook. Journal of Computer-Mediated Communication, 17(1), 
1–18. 
Ross, C., Orr, E. S., Sisic, M., Arseneault, J. M., Simmering, M. G., & Orr, R. R. 
(2009). Personality and motivations associated with Facebook use. Computers 
in HumanBehaviors, 25, 578-586. 
Ryan, T. & Xenos, S. (2011). Who uses Facebook? An investigation into the 
relationship between the Big Five, shyness, narcissism, loneliness, and 
Facebook usage. Computers in Human Behavior, 27(5), 1658–1664. 
Schouten, A. P., Valkenburg, P. M., Peter, J., & Antheunis, M. (2007). An 
experimental test of processes underlying self-disclosure in computer-
mediated communication. Paper presented at the annual meeting of the 
International Communication Association, San Francisco, CA. 
Sharifah Nazatul Faziera, S. P. (2015). Kajian terhadap motif pelajar perempuan 
dalam penggunaan Facebook dan ketagihan Facebook. Unpublished Report 
Project. Universiti Malaysia Sabah, Malaysia.    
Siti Ezaleila, M. & Azizah, H.  (2011). Media Baharu yang Baharu: Trend 
Penggunaan Jaringan Sosial Dalam Kalangan Pengguna di Malaysia. Jurnal 
Pengajian Media Malaysia, 13( 2) 93–110 
Snyder, M. (1974). Self-monitoring of expressive behavior. Journal of Personality 
and Social Psychology, 30(4), 526-537. 
Snyder, M. (1987). Public appearances/private realities: The psychology of self-
monitoring. New York: W. H. Freeman. 
	
 
84	
Socialbakers. (2012). Socialbakers.com (2012). Retrieved from 
http://www.socialbakers.com/Facebook-statistics/malaysia. 
Sosik, V. S., & Cosley, D. (2014). Leveraging social media content to support 
engagement in positive interventions. The Journal of Positive Psychology, 
(ahead-of-print), 1-7. 
Stanton, J. M., & Stam, K. R. (2003). Information technology, privacy, and power 
withinorganizations: A view from boundary theory and social exchange 
perspectives. Surveillance & Society, 1, 152-190. 
Stern, L. A., & Taylor, K. (2007). Social networking on Facebook. Journal of the 
Communication, Speech and Theatre Association of North Dakota, 20, 9–20. 
Tufekci, Z. (2008). Grooming, gossip, Facebook and MySpace: What can we learn 
about these sites from those who won't assimilate?. Information, 
Communication & Society, 11(4), 544-564. 
Turel, O., & Serenko, A. (2012). The benefits and dangers of enjoyment with social 
networking websites. European Journal of Information Systems, 21(5), 512-
528. 
Turel, O., Serenko, A., & Bontis, N. (2010). User acceptance of hedonic digital 
artifacts: A theory of consumption values perspective. Information & 
Management, 47(1), 53-5 
Waters, R., Nuttall, C., & Gelles, D. (February 26, 2009). Sweet to tweet.The 
Financial Times. Retrieved January 6, 2011, from 
http://www.ft.com/cms/s/0/5e1e10c0-043d-11de-845b-
000077b07658.html#axzz1DCo0jIT4 
Williams, J. P. (2006). Authentic identities: Straightedge subculture, music and the 
Internet. Journal of Contemporary Ethnography, 35, 173-200. 
Wilson, R. E., Gosling, S. D., & Graham, L. T. (2012). A review of Facebook 
research in the social sciences. Perspectives on psychological science, 7(3), 
203-220. 
Wright, C. N., Holloway, A., & Roloff, M. E. (2007). The dark side of self-
monitoring: How high self-monitors view their romantic relationships. 
Communication Reports, 20, 101-114. 
Y.J. Park,  Y.J. (2011). Digital Literacy and Privacy Behavior Online. 
Communication Research. 
Yu, S., Hsu, W., Yu, M., & Hsu, H. (2012). Is the use of Social Networking Sites 
Correlated with Internet Addiction? Facebook Use among Taiwanese College 
Students. International Scholarly and Scientific Research & Innovation, 6(8) , 
1399-1401. 
	
 
85	
Zhao, S., Grasmuck, S., & Martin, J. (2008). Identity construction on Facebook: 
Digital empowerment in anchored relationships. Computers in Human 
Behavior, 24, 1816–1836. http://dx.doi.org/10.1016/j.chb.2008.02.012. 
 
